Marketing Timeline for The Quest
Nov 30-Dec 15
Compile invitation database

December 15
Save the Date cards out; dates on area calendars--Chamber/ACVB,TMCN, Forts Trail,  Region XIV
Dec 15-Jan 25
Secure biographical information and publicity photos from speakers and then create information brochure w/registration form, flyers, posters; develop promo video to distribute??
January 25
Invitations mailed out and placed at ACVB, Grace, B. G. Historic Village, Frontier Texas
February 1
Release out state-wide with overview of event and registration information;  event information on website; portal; McMurry Nation; Region XIV newsletter; invitation in Tribe Tribune & eSmoke Signal
February 15
2nd release out touting speakers and promoting registration benefits; e-mail out to alumni on McMurry Nation; article in Tribune & eSmoke Signal; posters up on campus 
Feb 22-26
Articles in various publications—Chronicle, UMR, Tx Highways, NCAA publication, Tx Monthly, D3 News, Methodist conference publications, TMCN newsletter, AP publications
March 1-5
Event organizers on The Professors and early morning TV; include radio interviews with speakers; stream interviews for website and McMurry Nation; play promo video on campus video screens 

March 4

Media advisory-invite to event/press conference; campus wide e-mail
March 10

Media packets together


March 11-12

Confirmation calls to media; provide media packets at event 

March 22
Event report and thank you in eSmoke Signal and Tribune; thank yous written to individuals or in appropriate publications

